Faberge in America 


FOR IMMEDIATE RELEASE 
November 18, 1996 


CONTACT: Julie Bender 
216/421-7340, ext. 261 


FABERGE IN AMERICA TICKETS GO ON SALE NOVEMBER 18 
-HOTEL AND AIR TRAVEL PACKAGES ANNOUNCED- 

(Cleveland, OH) The Cleveland Museum of Art announces that tickets for the final American 
showing of Faberge in America at the CMA, from March 9 through May 1 1, will go on sale to the 
general public today. The traveling exhibition of nearly 400 Faberge creations— among them fifteen 
of the Imperial Easter Eggs specially commissioned by Russia's czars — has already drawn nearly 
800,000 people in New York City, San Francisco and Richmond, Virginia. Cleveland is the only 
Midwest venue for the exhibition, which has experienced frequent sold-out days during its tour. 

According to CMA spokesperson William Prenevost, "In an effort to assure a quality 
experience for our visitors, we are admitting only 200 to 250 people into the galleries every 
half-hour. With such limited availability, we strongly encourage people to order tickets in advance in 
order to guarantee the date and time they prefer. The advance purchase will also help alleviate long 
lines at the museum once the show opens." 

Tickets may be purchased through Advantix at 2 1 6/24 1 -6000 (in the Cleveland area) or 1 - 
800-766-6048 (outside Cleveland). Adult ticket prices are $7 on Tuesdays through Fridays and S10 
on Saturdays and Sundays. Children ages 6-1 1 are $4 all days and children 5 and under are only $1 
per ticket. (Strollers will not be permitted in the galleries for this exhibition.) Discounted tickets for 
seniors (60+) and full-time students are $6 on Tuesdays through Fridays, and $7 on Saturdays and 
Sundays. Members receive free tickets based on membership level. There is a $1.95 service fee for 
tickets from Advantix. Tickets can also be purchased at the museum box office beginning Sunday, 
March 2, 1997, one week prior to opening day. Exhibition hours are 10 am to 6 pm Tuesdays 
through Sundays and evenings until 10 pm on Wednesdays and Fridays. The museum is closed on 
Mondays. 


(over) 


The Metropolitan Museum of Art 
February 16 through April 28, 1996 


Virginia Museum of Fine Arts, Richmond 
August 24 through November 3, 1996 


The Cleveland Museum of Art 
March 12 through May 11, 1997 


Fine Arts Museums of San Francisco 
May 25 through July 28, 1996 


New Orleans Museum of Art 

December 7, 1996 through February 9, 1997 


The exhibition is made possible by FABERGfi CO. 
It has been organized by the Fine Arts Museums 
of San Francisco. 
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The CMA has also announced special Faberge hotel and travel packages to help accommodate out- 
of-town visitors. Several hotels are offering packages which include overnight accommodations, breakfast, 
and a VIP Faberge Pass good for any time during their stay. Package options vary' among hotels. Located 
throughout the Cleveland area, the hotels include: Cleveland Airport Marriott, Cleveland Marriott East, 
Embassy Suites Hotel-Beachwood, Embassy Suites Hotel-Cleveland Downtown, Glidden House, Harley 
Hotel of Cleveland South, Omni International Hotel, Renaissance Cleveland Hotel, Sheraton Cleveland City 
Centre Hotel, and The Ritz-Carlton, Cleveland. 

Continental Airlines, the official airlines of the Cleveland showing of Faberge in America, is 
providing discounted air fares from most major U.S. cities. (For Canadian visitors, a discount has been 
arranged with Air Canada.) To receive airfare discounts, tickets must be ordered through Premier Travel 
Partners at 1-800-723-0236. Premier Travel will also book hotel packages. 

In addition to viewing the collection, a 40-minute audio tour, narrated by CMA director Robert 
Bergman, will be available for $4 (CMA members $3). 

To receive a Faberge in America brochure on travel packages, call the Cleveland Museum of Art’s 
Faberge hotline at 216/556-3746 or contact our website at www.clemusart.com. 

Drawn from thirty-two American collections, public and private, Faberge in America features the 
design genius of Peter Carl Faberge (1846-1920), court jeweler to the last two Russian czars, Alexander III 
and Nicholas II. Faberge developed the firm founded by his father into the most important source of 
decorative works in Europe. It created traditional jewelry and silverware, but is most famous for the exquisite 
enameled and gem-encrusted eggs given by the czars at Easter to the czarinas Maria and Alexandra. 

American collections of Faberge are the most important to be found anywhere. Chief among them is 
the Forbes Magazine Collection, but the museums of Cleveland, New Orleans and Richmond also display 
significant collections of Faberge formed by single individuals, including Cleveland's India Early Minshall. 

All are represented in Faberge in America, which coincides with the 150th anniversary of the birth of Peter 
Carl Faberge. 

Faberge in America has been organized by The Fine Arts Museums of San Francisco. The Lillian 
Thomas Pratt Collection of Faberge has been organized by The Virginia Museum of Fine Arts. Both 
exhibitions were made possible by FABERGE CO. The Cleveland showing is sponsored by the Chubb 
Group of Insurance Companies and KeyBank. Additional support is provided by the Ohio 
Arts Council. Promotional support is provided by WDOK 102. 1 FM and AM 850 WRMR and 
The Plain Dealer. 



